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“It's almost 
like social 
media is 
regulating the 

press now”

Jane Moore

speaking on the 

Andrew Marr Show 

6 October 2013



A poll by activist group Move Your Money and 
YouGov found 80 per cent of consumers would 

avoid badly behaving banks when switching
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I    N    T    E    G    R    I    T    Y

Inherent tensions for businesses

COMMERCIAL 

CONFIDENTIALITY

CORPORATE 

GOVERNANCE

TRANSPARENCY

CONSUMER TRUST

• Corporate tax issues

• Supply chain and operations 

(horse meat)

• Excessive profits

• Standards of behaviour

• Lobbying to Libor

• Expenses or press standards

• Zero-hour contracts to petrol costs



Businesses are joining up

18%

13%45%

We're more joined up 

globally between 

communications (PR, 

social), legal and 

finance as a 

consequence of the 

need for increased 

corporate transparency

We're joined up locally but 

could do more globally 

We're working on a more 

integrated approach

Working with other business functions
Communications are helping to join up teams across the 

business to better meet the needs of corporate transparency



Boards not always living the brand

Corporate decision making
Too often corporate decision making does not reflect 

well the brand values of the business

How well do you think the corporate decision making in your 

organisation reflects the brand values of the business?



The UK is misunderstood

Overseas parents don’t understand
Most UK subsidiaries say their overseas parents

do not understand well the UK operating environment

How well do you think your overseas parents understand the 

communications challenges and operating environment in the UK?
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